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The Hunt & Co. Digital Salary Guide has been produced 
to ensure you are up to date on what the industry is 
currently paying for valuable digital talent.*

All salaries shown are based on an annual salary listed as 
$AUD excluding super, with data sourced from various 
employment marketplaces, Hunt & Co. industry 
engagements and role placements.**

Role seniority can be defined as:
Junior: 0-2 years of experience, often requiring direction 
and mentoring
Mid: Approximately 3-5 years of experience, able to work 
independently
Senior: 5+ years of experience, subject matter expert, 
often in a team leadership role
Lead: 7+ years of experience, subject matter expert, often 
leading an organisational division

*Emerging trends will vary geographically. This report has been made with a focus on Brisbane, Australia.

**See Page 35 for sources..

As an employer, this emerging trend report and salary guide 
will ensure you remain competitive in the rapidly changing 
employment market.

As an employee, this can serve as a valuable resource to 
benchmark industry standards and identify future 
opportunities in your career.

With the technology industry so broad and ever-changing, 
this guide is not designed to list every job title imaginable but 
rather, we have used popular catch-all terms that are 
commonly accepted within the industry.

This Digital Salary Guide is general in nature. If you would like 
personalised advice specific to your business or career, please 
reach out to our team via LinkedIn or email hi@huntandco.io.

We hope you enjoy reading this year’s edition of the Hunt & 
Co. Digital Salary Guide as much as we have enjoyed 
compiling it for you.

mailto:hi@huntandco.io
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2022 Trends
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People are more comfortable living online than ever before; spending more time connecting, sharing more of 
themselves and accessing more services through a click of a button. This emphasis on 'more' means that digital 
literacy and digital dependency is at an all time high, driving a huge spike in consumer demand within both B2B 
and B2C markets.

A RAPIDLY CHANGING WORLD

As consumer demand for digital and all it encompasses 
has grown, many companies are innovating, shipping, 
coding, creating, marketing and sharing at lightning 
speed. And for this to work, companies need talent! 

Over the past 12 months we have seen exponential 
growth in a handful of industries including eCommerce, 
Fintech & Crypto, Proptech and Healthtech. We have 
seen Australian organisations within high-growth 
industries hire hundreds of digital specialists at a time, in 
the space of months. These unprecedented hiring 
sprees, in combination with accelerated digitisation of 
many Australian industries, the significant loss of skilled 
migration and The Great Resignation movement, have 

resulted in talent shortages across the technology and digital 
landscape. 

For technology-first businesses, an organisation is only as 
good as the people it employs, particularly when recognising 
the magnitude of problems savvy technical leaders can solve. 
For companies reliant on investors, a founding teams’ ability to 
attract and retain great talent will determine their ability to 
secure funding. For more established companies, a hiring 
managers’ ability to attract and retain great talent determines 
their ability to remain relevant and competitive.  
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A RAPIDLY CHANGING WORLD

Greater macro changes have also shifted workplace expectations and 
attitudes. As we enter the third pandemic year, stress and burnout rates 
are high and driving a greater reflection on purpose at work, mental 
health and how workplaces and employers can support their teams’ 
lifestyle and wellness goals.

 
For many, work is no longer just about an income - work is an expression 
of purpose.  Employers that can cater to candidate expectations, higher 
order needs and appreciate that their loyalty requires more than a 
financial exchange, are currently winning the war for talent. 

“For technology-first businesses, an organisation is 
only as good as the people it employs.”

2
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TALENT SHORTAGE

Value alignment:
Candidate priorities have shifted toward value-aligned work 
and workplaces. Though most candidates recognise they 
won't always be contributing towards solving global issues, 
like fighting climate change, they are actively looking to help, 
not hinder.

Sense of purpose:
Often when people hear the word ‘purpose’, their mind 
immediately jumps to saving the planet or another altruistic 
endeavour. However, for many candidates the word ‘purpose’ 
has a more intrinsic meaning. They want to know that their 
role matters within the organisation and they want to see how 
their contributions result in meaningful change, create 
tangible outcomes or help drive growth in the product or 
organisation. 
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If there is one prevailing global trend it is the technology skills shortage; creating huge headaches and stifling 
growth for companies and fuelling a candidate market full of heightened expectations:

Higher salaries:
Annual earnings have grown by approximately 25-30% on last 
years’ salaries for the same skill set given the global talent 
shortage (Bennet, 2022). This is also driven by an increase in 
remote work, the removal of geographic barriers for talent 
acquisition and overall greater competition for the same 
talent.

Authenticity:
Candidates expect to bring their whole selves to work and to 
be supported through life’s triumphs and challenges with a 
greater focus on mental health and wellbeing support. 
Similarly, they expect transparency around expectations, 
management style and company culture.  
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Workplace mobility:
Candidates want to be in the driving seat of their days and this means having control of 
when and where they work. Remote work and the ability to work from anywhere and at any 
time is high on many candidates' wishlists.

Career agility:
Candidates are interested in securing roles with companies that facilitate their broader skill 
growth through micro-credentialing and on-the-job training which allows them to upskill or 
re-skill and consider alternate career paths. 

A positive candidate experience:
A positive candidate experience makes candidates 38% more likely to accept a job offer, 
whilst 60% will talk about their positive experience with friends and family and 53% will then 
go on to be customers of the hiring organisation, regardless of whether they are hired 
(Zhang & Feinzig, 2017). This all goes to say… ensuring a positive candidate experience 
matters! 

Authentic perks: 
Perks such as free lunches or beanbags don’t quite stack up like they used to. Remote and 
flexible work options, learning budgets, attractive ESOPs, value alignment and career 
development is in higher demand for savvy tech talent. 
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Adapting is the best 
antidote to the 

competitive 
landscape.

THE GREAT RESIGNATION

Candidates at all levels are leaving roles without securing a new job, 
demonstrating unprecedented levels of confidence in the job market, 
particularly when they don’t feel an authentic connection to their 
workplace or those within it.  

Loyalty bonuses or role title promotions aren’t enough to keep 
candidates loyal. Today, the ‘intangibles’ like feelings and experiences 
reign supreme. 

Regardless of a company’s size, reputation or reach, they can fall victims 
to The Great Resignation and adapting is the best antidote in the 
competitive landscape. We are seeing organisations scramble to 
compete with more agile, personalised and therefore connected 
working cultures that the workforce are craving. 

But what does this actually mean for employers? And what areas can 
your business focus on to reduce the effects of The Great Resignation? 
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THE GREAT RESIGNATION - RETENTION STRATEGIES

Role design:
Companies are designing roles that put collaboration at the forefront of their working style. One company we work with has 
developed a mentoring program to tie more senior members of the business to early-in-career specialists over a 12 month 
program which has created loyalty to not only the company but to the other team members as well.

The return of the counteroffer:
Many HR and business leaders loathe offering counteroffers; it is commonly accepted that counteroffers are not a long term 
retention strategy as candidates are likely to be looking for a new role again within six months of the counteroffer. However, in 
the current market, counteroffers are a cheaper option than having roles vacant, buying the company valuable time to fill the 
role or find a long term solution.  

Gamifying the employee experience:
When someone first joins an organisation, they usually get a stockpile of merch and a list of all the company perks. And then 
overtime, the perks that were once so exciting are just part of working at the company and often, taken for granted or 
forgotten about. How can you capture that excited new ‘buzz’ of energy in employees that have been in the building for one, 
two or five years? Some companies are opting to unlock new employee ‘perks’ at different stages in their tenures rather than 
sharing them all upfront to reward candidates for joining and staying with an organisation.

Emotional intelligence:
Increasingly, managers are expected to be comfortable discussing and supporting a candidates’ 
emotional wellbeing, not just their role performance. This puts increasing pressure 
on business leaders to upskill and sharpen their emotional 
intelligence so their team can feel seen, heard and most 
Importantly, valued on a personal and human level. 

hi@huntandco.io | 1800 793 203
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Speed:
Lengthy hiring processes won’t cut it in today’s market; 
fast, competitive employers provide offers and 
employment contracts within one to two days of 
interview.  

Go global:
Larger technology businesses have exhausted the 
Australian market and are pushed to build global, 
remote-first teams. An added benefit of this is you can 
deploy a follow-the-sun business model over time. 

Desperate measures:
Some employers are trying to lock candidates into 
loyalty, expecting candidates to sign agreements that 
they will stop interviewing once they receive a contract. 

Creative sourcing:
Savvy business leaders are thinking outside of the box to fill 
skill shortages. Upskilling and reskilling non-technical team 
members through internal academy programs is proving 
highly successful at filling ‘hard-to-fill’ roles with more diverse 
talent. It is also a great way to improve loyalty and gratitude!  

Human connection:
Whilst most companies offer remote and hybrid work, many 
companies mandate that you must be within one days’ travel 
of the office so everyone can come together on special 
occasions. 
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According to Business Insider Australia, job advertisements offering temporary and permanent 
work-from-home (WFH) arrangements in Australia increased by 95% from March to December 2021.

THE GREAT RESIGNATION - ACQUISITION STRATEGIES

https://www.businessinsider.com.au/job-ads-offering-permanent-work-from-home-arrangements-increase


REMOTE & FLEXIBLE WORK

We’ve mentioned it before, and we’ll reiterate again; remote and flexible 
work is a crucial piece of the puzzle and is now standard for 
organisations that want to attract and retain great talent. Organisations 
that aren’t empowering their people to work from home are losing 
candidates to their more flexible organisational peers. We expect to see 
more job sharing and part-time work opportunities arise as companies 
scramble to fill vacancies in 2022. 

The jury is still out on whether part-time and job-sharing will become 
mainstream though. Our CEO, Holly Hunt, recently conducted a survey 
on LinkedIn that showed that while 41% believe that job sharing will 
become more widely accepted in the digital industry, 37% do not believe 
it will and 23% are on the fence. 

Increased connection:
In an increasingly isolated world there is a growing demand for hybrid 
work. As humans, we crave a sense of belonging alongside autonomy. 
Hybrid work empowers candidates and companies to enjoy the best of 
both worlds with time physically together for collaboration and time at 
home for deep work. 

hi@huntandco.io | 1800 793 203 8



NEW EXPECTATIONS

Vaccination requirements:
Many employers require proof of COVID vaccination from their employees, something 
previously only requested from blue collar employers where working in close proximity 
on a job-site could not be avoided.  

Soft skills:
Employers are looking for candidates who can not only create but also communicate, 
bridging the gap between user needs and digital solutions, and bringing 
communication and collaboration skills to the table alongside their technical skills. Not 
surprisingly, long-term, rigid planning skills are out - agile and design thinking is in. 

Diversity & Inclusion:
Whilst the conversation on diversity has shifted beyond the visually-identifiable forms 
of diversity (like gender), it is still a priority within technology, with females making up 
29% of technology employment in Australia (ACS Digital Pulse Report). According to 
the same report, increasing diversity in the technology workforce would grow 
Australia’s economy by $1.8 billion each year on average over the next 20 years which 
could translate to 5,000 FTE jobs on average, each year. Diversity programs also help to 
bridge the talent shortage gap by tapping into underutilised talent pools.

hi@huntandco.io | 1800 793 203

https://www.acs.org.au/insightsandpublications/reports-publications/digital-pulse-2021.html


THE IMPORTANCE OF HR EXPERTISE

As you now know, a positive candidate experience makes 
candidates 38% more likely to accept a job offer (Bennet, 2022). This 
clear ROI on candidate-experience paired with a talent short 
market makes the function and expertise of HR even more vital. 
Companies can no longer afford to treat recruitment as a 
non-critical business function and companies with the most 
success align themselves with talent partners that deeply 
understand their business needs and root problems that great 
talent will help to solve. 

Here at Hunt & Co., we work to be your internal talent advisory 
team, that just happens to sit outside of your business. If you are 
looking for a recruitment partner that deeply understands the 
digital ecosystem, come talk to our team today. 

We hope you enjoy reviewing this guide as much as we enjoyed 
creating it. If we can be of any assistance in your new hire or 
career move then please don't hesitate to get in touch.

Best wishes,

Holly Hunt 
CEO & Founder
Hunt & Co.

hi@huntandco.io | 1800 793 203

Business leaders want 
recruitment and HR 

functions to act as 
business partners.
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Technology
Few managers in technology would say they have all 
the people they need. But with no quick fix to the 
talent shortage in sight, businesses must do more with 
less, automate processes, streamline technology stacks 
and reduce their reliance on people power.
 
For some businesses, their hiring challenges are 
defining their business strategy, with some companies 
and business leaders replatforming purely based on 
talent acquisition options. 
 
Functionally, many companies and teams are moving 
towards cross-functional design, working 
collaboratively and shipping products together. We are 
seeing some companies introduce an ‘Innovation Day’ 
at the end of sprints to reinvigorate a lean team.

"Our industry does not 
respect tradition - it only 
respects innovation."

– Satya Nadella, CEO of Microsoft



Technology (General)

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Web Developer 60,000 70,000 - 80,000 90,000+ -

Front End Engineer 70,000 80,000 - 100,000 140,000+ 170,000+

Back End Engineer 75,000 85,000 - 130,000 150,000+ 170,000+

Full Stack Engineer / Software Engineer 75,000 85,000 - 130,000 145,000+ 170,000+

Mobile Developer (Cross, iOS or Android) - 100,000 - 130,000 160,000 170,000+

Principal Engineer (Individual Contributor) - - 170,000+ -

Tech Lead / Team Lead - 120,000 - 130,000 145,000+ -

Engineering Manager - 130,000 - 145,000 165,000+ -

Head of Engineering - - 180,000 - 
220,000+

-

12hi@huntandco.io | 1800 793 203



Project

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Digital Project Manager 65,000 80,000 - 100,000 120,000+ -

SCRUM Master - 90,000 - 120,000 140,000+ -

Iteration Manager - 100,000 - 120,000 145,000+ -

Technical Business Analyst - 110,000 - 125,000 130,000+ -

13hi@huntandco.io | 1800 793 203

2021 saw a 74% increase in collaboration tools used to support project management teams 
working virtually, with Microsoft Teams and Sharepoint most widely used, followed by 
Confluence and Trello (KPMG & Australian Institute of Project Management, 2021).



Infrastructure & Cloud

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Site Reliability Engineer - 90,000 - 120,000 145,000+ -

Cloud Engineer - 90,000 - 120,000 145,000+ -

DevOps Engineer - 100,000 - 130,000 145,000+ 160,000+

DevSecOps Engineer - 110,000 - 135,000 150,000+ 170,000+

Software Architect - - 165,000+ 200,000+

Solution Architect - - 165,000+ 200,000+
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Data

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Digital Insights Analyst 70,000 90,000 - 110,000 120,000+ -

Data Analyst 70,000 90,000 - 110,000 120,000+ -

Data Scientist - 110,000 - 120,000 140,000+ 160,000+

Data Engineer 70,000 90,000 - 110,000 130,000+ -

Business Intelligence (BI) Specialist - 110,000 - 120,000 140,000+ 160,000+

Head of Data - - - 180,000+
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Automation & Machine Learning

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Machine Learning Engineer 80,000 120,000 - 160,000 180,000+ 200,000+

Artificial Intelligence Engineer 80,000 120,000 - 160,000 180,000+ 200,000+

16

Quality Assurance

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Manual Tester 70,000 80,000 - 90,000 100,000+ -

Automation Test Engineer - 100,000 - 120,000 135,000+ 145,000+

QA Engineer - 100,000 - 120,000 135,000+ 145,000+
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Technology (Leadership)

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Principal Software Engineer - - - 170,000+

Tech Lead / Team Lead - 120,000 - 130,000 145,000+ -

Engineering Manager - 130,000 - 145,000 165,000+ -

Head of Digital - - 160,000+ -

Head of Engineering - - - 180,000- 
220,000+

Chief Information Officer (CIO) - - - 200,000+

Chief Technology Officer (CTO) - - - 200,000+

Chief Digital Officer (CDO) - - - 200,000+

Chief Information & Security Officer (CISO) - - - 200,000+
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Product
Developers were once expected to have product-based 
knowledge and have awareness of customer needs, 
but as the software industry has matured in Australia, 
so too has the appreciation of  ‘pure’ product roles.

We now see product roles as a ‘must have’ when 
developing a software product, with this function 
crucial in bridging the gap between the development 
teams’ delivery focus and prioritisation of what 
customers want. 

Product has also become a more professional pursuit, 
as senior product career paths develop and universities 
recognise the importance of this role by offering 
product courses. 

"A great product manager 
has the brain of an engineer, 
the heart of a designer, and 
the speech of a diplomat."

– Deep Nishar, former VP of Product at 
LinkedIn, former Senior Director of 
Product at Google



Product

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Product Manager 80,000 90,000 - 120,000 140,000+ -

Product Owner 80,000 90,000 - 120,000 130,000+ -

Head of Product - - - 160,000+

Chief Product Officer (CPO) - - - 220,000+
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Product management roles has one of the fasting growing skills gaps in the country with Seek 
projecting a 10.3% growth over the next 5 years (Seek, 2020). Demand for these skills is 
growing faster than the pipeline is being created.



Design
Greater digital literacy and an increasingly competitive 
online world has left many brands wondering how they 
can meet consumer expectations and create a point of 
difference.  

We are seeing this addressed through fun branded 
‘experiences’. This is a unique approach to building 
customer loyalty and brand affinity, something that is 
delivered by a human-centered design team.

For many organisations, their design team growth and 
project delivery is being hamstrung by the ability to 
hire developers that can execute on their mockups. For 
this reason, we are seeing more and more designers 
upskill with basic coding skills to ensure they are less 
reliant on their technical counterparts. 

"People want familiarity and 
comfort mixed with 
minimalism—life was 
overwhelming pre-pandemic. 
People want to slow down, 
reflect and have fun."

– Joanna Alves, Creative Manager 
(Product Creation & Experience) at 
Vista



Design

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Graphic Designer 65,000 75,000 - 85,000 90,000+ -

UI Designer 70,000 90,000 110,000 -

UX Designer 75,000 95,000 120,000 -

Product Designer 80,000 95,000 120,000+ -

Head of Design - - 140,000+ -

Creative Director - - - 130,000+

Chief Design Officer - - - 220,000+
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In an increasingly competitive online marketplace, the 
importance of effective marketing and communication 
support has never been more relevant. Today, 
marketers are expected to understand and influence 
the full customer journey to deliver commercial results 
- a ‘build it and they will come’ attitude no longer 
suffices.  

We are seeing more specialised and technical 
marketing roles as personalised and targeted brand 
communication becomes the norm for B2B and B2C 
brands. 

"One of the best ways to 
sabotage your content is to 
not tie it to your goals. Know 
why you’re creating content."

– Ellen Gomes, Integrated Marketing 
Lead at LinkedIn

Digital Marketing



Digital Marketing (General)

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Digital Marketing Coordinator 55,000 65,000 - 80,000 85,000 - 90,000 -

Digital Marketing Manager - 70,000 - 85,000 90,000 - 120,000 -
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Digital Marketing (Leadership)

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Head of Marketing - - - 160,000+

Head of Growth - - - 180,000+

Chief Marketing Officer - - - 200,000+



Digital Marketing (Specialist)

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Growth Marketer 70,000 85,000 - 90,000 110,000+ -

Product Marketing Manager - 80,000 - 110,000 120,000+ -

Marketing Automation Specialist - 90,000 - 110,000 130,000+ -

Social Ads Specialist 65,000 75,000 - 90,000 120,000+ 140,000+

Google Ads Specialist 60,000 75,000 - 90,000 120,000+ 130,000+

Performance Marketing Specialist - 80,000 - 100,000 125,000+ 140,000+

Social Media Coordinator 55,000 65,000 - 80,000 - -

Email Marketing Specialist 60,000 70,000 - 85,000 90,000 - 120,000+ 130,000+

Email Automation Specialist - 80,000 - 100,000 120,000+ 140,000+
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Digital Marketing (Specialist)

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Copywriter 55,000 65,000 - 70,000 85,000+ 100,000+

Content Specialist 60,000 70,000 - 90,000 95,000+ 110,000+

Content Producer 65,000 75,000 - 85,000 100,000+ -

Content Strategist - 85,000 - 95,000 100,000+ 125,000+

CRM Specialist - 80,000 - 100,000 120,000+ 140,000+

SEO Specialist 60,000 80,000 - 100,000 120,000+ 130,000+

Digital Insights Analyst 65,000 75,000 - 90,000 120,000+ -
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eCommerce was the winner out of COVID, with online 
shopping up 57%, representing an astronomical 
growth in demand (Australia Post, 2021).

With Aussies spending more time at home in 2020, 
there was a significant increase in online shopping 
home deliveries – growing to 87.7% of all deliveries, up 
from 82% in 2019. For eCommerce businesses, Paid 
Search Specialists that capture customer engagement 
represent the most valuable yet challenging role to 
hire.

eCommerce
"There are so many 
opportunities on the horizon 
[in eCommerce], from 
mobile exclusives to 
geo-located offers to better 
filtering and searching. 
We’ve only scratched the 
surface of what’s possible 
with personalisation."

– Michelle Peluso, Board of Directors 
Member at Nike



eCommerce

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

eCommerce Specialist 65,000 85,000 110,000+ -

eCommerce Manager - 90,000 120,000+ -

eCommerce Project Manager (agency-side) 60,000 85,000 120,000+ -

Head of eCommerce - - - 180,000+
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The future of eCommerce is bright.  The phenomenal rise of the eCommerce consumer and 
surge in online shopping has accentuated the need for retailers to own the full end-to-end 
customer experience (Australia Post, 2021).



Customer / Client 
Success
Much like retaining employees, companies’ investment 
in retaining customers is on the rise. In an 
omni-channel environment many organisations are 
seeing the value in a ‘Head of’ Customer and Client 
Success. We are seeing greater investment in: 
● Improving the customer journey to improve product 

adoption rates
● Supporting the onboarding process to set 

customers/clients up for success to decrease future 
reliance on customer support 

● Streamlining and automating the customer journey 
to reduce reliance on customer support channels 
and customer churn  

● Localising the customer support teams as a 
branding exercise (shop local, employ local)

"A satisfied customer is the 
best business strategy of all."

– Michael LeBoeuf, Author and former 
Management Professor



Customer / Client Success

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Customer Onboarding Specialist 60,000 70,000 - 85,000 90,000+ -

Customer Success Specialist 60,000 70,000 - 85,000 90,000+ -

Customer Success Manager - 80,000 - 90,000 100,000+ 120,000+

Head of Customer Success / Customer 
Experience

- - - 180,000+

Account Executive 60,000 70,000 - 80,000 90,000+ -

Account Manager 65,000 - 70,000 80,000 - 90,000 90,000 - 
100,000+

120,000+

Head of Client Success - - - 140,000+

29hi@huntandco.io | 1800 793 203



In an increasingly online world of varying digital 
literacy, the ability to decode customer needs, help 
compare digital solutions, and translate technical 
jargon and concepts into layman's terms is at the heart 
of a technical salesperson’s success and the 
companies’ user adoption.

We are seeing significant growth in the demand for 
sales skills as more online products and services are 
shipped to market, often funded by investors seeking 
hockey stick growth metrics. 

Sales "It’s no longer about 
interrupting, pitching and 
closing. It is about listening, 
diagnosing and prescribing."

– Mark Roberge,  former CRO of 
Hubspot Sales Division and Senior 
Lecturer at Harvard Business School



Sales*

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Sales Development Representative (SDR) 45,000 - 50,000 50,000 - 60,000 70,000+ -

Business Development Manager (BDM) 65,000 80,000 100,000+ 130,000+

Enterprise Sales / Account Manager - 120,000 150,000 180,000

Chief Revenue Officer (CRO) - - - 250,000
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*Base salaries do vary greatly within Sales roles as they are highly dependant on the sales complexity, technicality of product, revenue targets and commission schemes..
Additional commissions and role benefits will vary.



"If each of us hires people 
who are smaller than we are, 
we shall become a company 
of dwarfs. But if each of us 
hires people who are bigger 
than we are, we shall become 
a company of giants."

– David Ogilvy,  Founder of Ogilvy & 
Mather

Human 
Resources
With more vacancies currently listed for Talent & HR 
support roles than Software Engineers we are seeing 
HR move up the food chain and be seen as less of an 
administrative function and more of a core delivery 
team as they work to attract and retain business-critical 
team members.

For technology-first businesses, HR and recruitment 
leaders are expected to have deep networks and 
understanding of technology, with generalist skills of 
less relevance. 



Human Resources

JOB TITLE JUNIOR MID LEVEL SENIOR LEAD

Talent Acquisition Specialist 60,000 80,000 - 100,000 120,000 - 
130,000+

140,000

People & Culture Specialist 60,000 70,000 - 80,000 90,000 120,000+

Head of People & Culture - - - 180,000+

Chief People Officer - - - 240,000 - 
260,000+
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With Australia-wide talent shortages, the focus in 2021 and into 2022 is on Human Resource 
departments to find and retain top talent. Employee sentiment should be a leadership 
priority (Diestel, 2022).



Thank You!
THANKS FOR READING OUR 2022 DIGITAL SALARY GUIDE

While this guide aims to provide insight into salary benchmarks for Brisbane roles, individual circumstances should always be 
considered throughout the hiring process in order to secure top talent. We are excited to see the Brisbane digital scene adapt, 
grow and thrive throughout the next 12 months.

Thank you to our contributors, the team of Hunt & Co. and all the life-changing connections we have made with companies 
and candidates throughout the past year.

hi@huntandco.io | 1800 793 203
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For more information, get in touch with our team of digital 
recruiters. We’d love to chat.
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